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...AND FOOD (IN)SECURITY N the future

action for a sustainable world

Graph showing historic food prices — and increased volatility in recent years

FAO Food Price Index
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* The real price index is the nominal price index deflated by the World Bank Manufactures Unit Value Index (MUVY)

source: FAO Food Price Index, all commodities, 1990-2011
http://www.fao.org/worldfoodsituation/FoodPricesIindex/en/ (accessed Oct 8" 2011)
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7. INCREASINGLY NETWORKED WORLD sble world

Twitter grew by 1,100% in 2009. 175 million Twitter
users tweet 95 million times a day

Facebook hit 500 million users in July 2011, 200 million
of which use Facebook on their mobile phone

2 billion videos are watched daily on YouTube; 14 hours
of video is uploaded to the site every minute
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Rising expectations SN the future

Growing consumer interest in sustainable products/
services

* 62% of global consumers “would switch brands if a
different brand of similar quality supported a good cause”

* 65% say they “have more trust in a brand that is ethically
and socially responsible.”

Changing legislative demands

Growing expectations from major buyers on sustainable
sourcing
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Questions for RSPO AW the future

Can.....Could.....Should.............. Wil
Focus

Capacity

Legitimacy

Expectation

Governance

Institutional robustness to face the future?
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